VIBE OPTIMIZER PRESS KIT
Brand Sheet — Logo & Palette

Transform Tension Into Truth”

The correct way to use the Vibe Optimizer mark, color system, and type — everything a journalist, event organizer, or
partner needs to place the brand correctly without asking.

THE MARK
VIBE OPTIMIZER A
VIBE OPTIMIZER
Horizontal Stacked
Default orientation. Headers, email signatures, wide spaces. Minimum Square / tall spaces. Avatars, app tiles, centered hero marks, social & OG
width 200px (print ~0.75in) — below that, use Stacked or the icon alone. cards.
CLEAR SPACE MINIMUM SIZE
Keep clear space equal to the cap-height of the “V” in Horizontal: 200px wide (print ~0.75in). Icon / favicon
(] VIBE (measured off the mark) on all four sides. Nothing (] mark: 24px. Below 24px, use the Amber-arc-only 16px
— text, edges, other logos — intrudes into that zone. favicon — the Cobalt dot reads as noise that small.
FILE USE FOR BACKGROUND
-color Default — light grounds (white, Sandstone) transparent
-white Single-color dark host — drops to all-white transparent
-white-color Dark grounds where the color mark should pop (color mark, white wordmark) transparent
-charcoal Single-color light host — all-charcoal mono transparent
-on-sandstone Self-contained warm card — when a light host can't be guaranteed Sandstone fill
-on-navy Self-contained dark card — when a dark host can't be guaranteed Navy fill
COLOR CMYK: GRAC0L2013_CRPCS, relative colorimetric

RESTRICTED

Charcoal Cobalt Navy Forest
#282828 C75 M66 Y62 K72 #0050A2 C99 M71Y0 KO #11ID4A C99 M81 Y0 K63 #25443F C78 M41Y56 K60
Primary text - closing-gravitas surface The trust act only — never a general “See It pillar - authority surface “Say It” pillar - diagnostic surface

Large fills: use C10 M10 YO K95 (115% ink, AE accent
0.32) — confirm vs. house profile

RESTRICTED

Amber Sienna Sandstone White

#EB89528 CI1M45 Y88 K6 #9B4313 C2 M74 Y94 K40 #DFD3C2 C13 MI5 Y22 KO #FFFFFF

“Shift It” pillar - CTAs - the arrow glyph Friction named out loud — only that Editorial breath surface (secondary) Reserved — not the default ground
moment

Proof: a physical color proof is required on any run. Navy shifts most on conversion — it most needs the proof.

ST CO-BRANDING
When the VO mark sits beside a partner or client logo: give each

EYEBROWS SEE IT - SAY IT - SHIFT IT logo its full clear-space, separate them with a thin vertical divider,

Bebas Neue — all caps, ~18em tracking and optically balance to equal visual weight — not equal pixel
HEADINGS width. Never merge marks.

Truth moves the room.

Red Hat Display — 700 / 900
Boniaul Sentence case for headings and copy. Small,

specific numbers over vague claims.
Poppins — 200-700

Anything not covered here — co-branding layouts, animated variants — hello@vibeoptimizer.com veeopmzen - VIBEOPTIMIZER.COM



